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THE BIG THINK — THE INTENT, IMPLEMENTATION AND IMPACT JOURNEY

THE BIG THINK programmes comprises 60 values-themed Assembly and Lesson kits for ages
5 to 7 and a further 60 for ages 7 to 11. Using a dialogic approach and a mix of different
elements, such as mindfulness tracks, contemporary stories, roleplay, circle discussions,
singing, journals and calls to action, gives children the tools to understand and engage with
the world around them and so develop the capacity to learn well and achieve.

The practical modules are designed to fulfil Spiritual, Moral, Social and Cultural (SMSC)
expectations, including the British values, the statutory curriculum for Relationships, Sex and
Health Education (RSHE) and Personal, Social, Health and Economic (PSHE) education.

INTENT
Systematic use of THE BIG THINK enhances participants’
wellbeing and all 4 Ofsted assessment categories.
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g skills facilitators advances professional expertise
¢ Quality of Education — the well-sequenced, purposeful
voronal [ curriculum equips children for the complexities of life
Development QEREEE % Behaviour & Attitudes — real-life learning enthuses and

motivates children to become their best selves
<+ Personal Development — nurturing qualities enables
thriving on personal, community and global levels

IMPLEMENTATION
The values-based, whole-school, whole-child approach
ensures supportive, deep, experiential learning.
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Truth — develops the confidence to live authentically
Peace — builds agency to cope well and flourish
Responsibility — fosters informed decision-making
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Love — provides the basis for meaningful interactions
Community — promotes celebration of diversity
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IMPACT
Children gain empowering knowledge, skills and values

AWARENESS literacy enabling them to maximise their potential.
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Self-management — having a wealth of inner resources
Responsible decision-making — assuring accountability
Relationship skills — reaping life-enriching rewards
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Social awareness — appreciative of all humanity
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